
The 2024 Gartner Tech Marketing Benchmarks Survey analyzes key benchmarks around 
marketing investments, brand strategy and activation, brand awareness, demand generation and 
account-based marketing (ABM) for technology marketing organizations. This research includes 
respondents within software, hardware and services companies that generate more than $100 
million in revenue. 

Insights From the 2024 Tech Marketing Benchmarks Survey

Optimize your strategies 
for 2025 planning

Demand generation
Brand investment and metrics
Account-based marketing
AI and generative AI

n = 116; technology marketers with $100 million or more in annual revenue and with knowledge of account-based marketing

Sum of top 3

First choice

Brand awareness investments are on the rise. 

Nearly half of marketing programs budgets  
are allocated to just four channels. 

What can you do now?

Optimize brand strategy and 
activation to make better-
informed investment decisions. 
Use these benchmarks as a guide 
for exploring and prioritizing 
investment levels.

Align with buyer readiness by 
using diverse channels, content 
and CTAs to drive demand 
generation and enhance your 
sales pipeline. 

Elevate your ABM programs by 
understanding the key factors 
shaping these efforts, including 
attribution measurement, 
program budgets and account 
nurturing strategy.
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n = 154; technology marketers with $100 million or more in 
annual revenue

n = 147; technology marketers with $100 million or more in annual 
revenue, excluding “not sure”

Significantly 
decreased

Significantly 
increased

Brand awareness 
investment changes 
year over year

Marketing budget allocated across channels in growth companies
Mean scores

Brand strategy and activation  
budget allocations
Mean summary

7%

14%

29%

38%

11%

Brand awareness

Brand development

Brand management

Brand reputation monitoring

Growth organizations  
(n = 91)

Nongrowth organizations  
(n = 49)

46.1%

12.7%

19.6%

21.6%

n varies; technology marketers with $100 million or more in annual revenue and with at least one marketing channel included in their marketing plan, 
excluding “not sure/prefer not to answer”

Third-party in-person events

Paid social advertising

Pay-per-click advertising

Hosted in-person events

Hosted digital events

Digital-display advertising

Partner/channel marketing

Public relations

Third-party digital events

Third-party advertising

Content syndication

Retargeting
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Maturing and scaling use cases for ABM programs 

Top 3 account-based marketing use cases
Sum of top 3 ranks

Account 
nurturing

Existing  
account  
upsell

Existing  
account renewal/

retention

Pursuit/
opportunities 

with prospects

Prospects’ 
awareness/top  
of the funnel

Cross-sell

54%

16%
27%

14%
23%

12% 8%

33%

50%53%54%

41%

are increasing 
investment in 

brand awareness 
in 2024.

49%

Larger providers have upped their overall 
marketing investments. 

All respondents 
$100M or more

(n = 151, 208)

$100M to  
less than $1B
(n = 62, 110)

$1B or more
(n = 89, 98)

$5B or more
(n = 46, 50)

$10B or more
(n = 36, 31)

7.6% 7.2%
7.9% 7.9% 7.4% 7.6% 8.2%

6.4% 6.6%
6%

n = 151 (2024), 208 (2023); technology marketers with $100 million 
or more in annual revenue, excluding “don’t know”
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