Copyright and Quote Policy




Gartner Cool Vendor Press Release Template
Headline:
[Enter Company Name] named a Cool Vendor by Gartner
Subheadline:
The Company was recognized in the [Enter Report Publication Year] [Enter Report Title]
[Enter Dateline] – [Enter Company Name], a leading provider of [Enter Market] solutions, today announced has been included in the list of Cool Vendors in [Enter Report Title]1 by Gartner.  
“We consider our inclusion in the [Enter Report Title] by Gartner confirmation of our mission to enable customers to unlock the power of information to improve business performance,” said John Doe, Chairman and CEO of [Enter Company Name]. “We continue to innovate while we execute on our product roadmap. With the upcoming launch of [Enter Name of Product], we will deliver a truly revolutionary product that will change the face of the [Enter Market] and further enhance our market position.”


 Gartner, “[Enter Gartner Report Title],” [Enter Author(s) Name(s)], [Enter Publication Date].

Gartner Disclaimer:
Gartner does not endorse any vendor, product or service depicted in our research publications, and does not advise technology users to select only those vendors with the highest ratings or other designation. Gartner research publications consist of the opinions of Gartner's research organization and should not be construed as statements of fact. Gartner disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or fitness for a particular purpose.
Things to Keep in Mind: 
· Industry-general excerpts from the report are permitted (e.g., evaluation criteria);
· Company-, product-, and service-specific excerpts are not permitted as they may appear endorsing;

· Vendor company information and marketing material may be included provided it is clearly differentiated from analysis found in the Gartner report;
· The Gartner disclaimer (if applicable) and report attribution must be placed above your company boilerplate and press release end mark;
· “Gartner” may not be used as the first word in your press release headline or subheadline;
· Graphics from Gartner “branded” research, such as Cool Vendor research, may not be applied in press releases;

· The full, up-to-date version of the Copyright and Quote Policy can be found at: http://www.gartner.com/technology/about/policies/copyright.jsp  
Please Note the Following Process Steps:

· Submit your request to quote.requests@gartner.com; in your email to Quote Requests, include the following:

· Attach the press release in Word .doc or .docx format;

· Attach the original Gartner report as a PDF or a hyperlink to the report;

· Provide the exact location of the quotes (Page # and header, if relevant) and the quotes themselves in the email text to Quote Requests;

· Note: if your company has multiple press releases, please submit them all in one email, as this will help with efficiency.

· Note about Reprints: if your company has a licensed reprint of the Gartner report mentioned therein, please submit all of your promotional materials (including press releases) to cnrpromo@gartner.com for subscription reprints or reprints.reprints@gartner.com for single reprints. A Reprints member team will then work with the Quote Requests team to bring the press release into compliance with the Copyright and Quote Policy.

